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within it is subject to your agreement with Reuters and the

- further terms and conditions on the last page. By reading or
- - eta I a e otherwise using this report or any of its data, you are hereby

legally bound by all of these terms and conditions.
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- November US retail sales excluding autos were up 0.8% from October 02%
2007 (seasonally adjusted). Retail sales excluding autos and gasoline were 01%
up 1.0% (seasonally adjusted) from the prior month. O'W

- Non-store (including eCommerce), general merchandisers, and apparel
were areas of relative month-to-month strength. Much of the growth in
apparel can be attributed to the arrival of seasonal temperatures in the
Great Plains and North Central Regions.

REGIONAL

- Leading Region: The South Central region topped the nation for the
fourth month in a row (and the sixth time in the last seven months) in
unadjusted year/year comparisons with a 14.0% increase compared to 8.0%

November 2006. 7.0%

- Lagging Region: For the third month in a row, the Pacific Coast region 6.0%
trailed all other regions in unadjusted year/year comparisons with a 1.6% 5 0%
increase compared with November 2006. This region has lagged the '
national average in ten of the last eleven months. 4.0%

- Trend Watch: The Great Plains region exceeded the national average for 3.0%
a tenth consecutive month, while the Mid-Atlantic region trailed the 2.0%
national average for a tenth straight month. The Mountain region has 0%
exceeded the national year/year growth rate in every month since August

2004. On the other hand, the Northeast trailed the national average 0-0%
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MasterCard SpendingPulse™

Terms of Use and Definitions

Binding Terms of Use

If you do not wish to be bound by the following, you may destroy or discard this copy of this
SpendingPulse™ Report and hereby agree not to read or otherwise use it.

The following terms and conditions (the “Additional Terms and Conditions”)
supplement the agreement (" Agreement") between Reuters and the applicable
Reuters' subscriber ("Subscriber") governing your use of the Reuters services (the
"Services") and form part of the Agreement. You agree to comply with the terms
and conditions of the Agreement applicable to Subscriber and that Subscriber is
liable for your breach. “SpendingPulse” is a series of macroeconomic data services
provided by MasterCard Advisors, LLC (“MasterCard”) and made available as part
of the Services. All capitalized terms used in the Additional Terms and Conditions
and not defined herein, have the meanings given to such terms in the Order Form
or the Terms and Conditions.

Additional Terms and Conditions

1. Subscriber shall use the SpendingPulse text, data, graphics and other content
(including this report) (the "SpendingPulse Content") solely in compliance with
all applicable statutes, laws, regulations, industry and exchange rules and
reputable business practices. Subscriber shall cause all users of the Services
pursuant to the Agreement to comply with the terms and conditions of the
Agreement applicable to Subscriber and shall be responsible for their non-
compliance.

2. Subscriber shall not combine any SpendingPulse Content with any content from
Subscriber or third-party sources (i) in any manner that states or suggests that
MasterCard or any SpendingPulse Content is endorsing, sponsoring or affiliated
with any of Subscriber’s or such third party’s products or services or (i) so as to
create a commercially available financial product, index or similar item (e.g., the
MasterCard SpendingPulse 500 index), if SpendingPulse Content or MasterCard
is mentioned publicly as a source for any data included therein. Subscriber shall
at all times list MasterCard as the source of all SpendingPulse Content.

3. Subscriber shall not change, obscure or remove any copyright or other notice or
legend on or within any SpendingPulse Content. Subscriber agrees that
MasterCard owns all rights and intellectual
property rights in the SpendingPulse Content and all data, methodologies and

concepts therein. Subscriber will not directly or indirectly question or contest the

validity and/or value of the SpendingPulse Content or MasterCard’s rights
therein.

4. Subscriber acknowledges that SpendingPulse Content (i) contains information
available as of the publication date, and MasterCard has no obligation to update
the SpendingPulse Content or to advise Subscriber of any change in the data or
statements therein; (ii) is presented by MasterCard alone, and no other persons
(including any other MasterCard affiliates) are involved in the presentation; and
(iii) is intended solely as a research tool for informational purposes and not as
investment advice or specific recommendations for any particular action or
investment. SUBSCRIBER ACKNOWLEDGES THAT IT SHALL USE THE
SPENDINGPULSE CONTENT IN A MANNER BASED UPON ITS OWN
DETERMINATION AND EVALUATION OF THE INFORMATION CONTAINED
THEREIN, AND MASTERCARD SHALL NOT BE RESPONSIBLE FOR SUCH USE.
SUBSCRIBER ACKNOWLEDGES THE DISCLAIMER AND ALL OTHER TERMS
AND CONDITIONS SET FORTH ON THIS PAGE.

5. MasterCard reserves the right to modify or supplement the Agreement and to
impose new or additional terms and conditions on Subscriber’s use of the
SpendingPulse Content. If Subscriber objects to such terms or conditions, its sole
and exclusive remedy shall be to terminate all use of the SpendingPulse Content.

6. Subscriber acknowledges that it is a customer of each of Reuters and MasterCard
and hereby consents to MasterCard contacting Subscriber with respect to
SpendingPulse Content and the disclosure of all information collected by Reuters
regarding such Subscriber to MasterCard.

7. MasterCard shall be a third party beneficiary of the Agreement and the
Agreement shall inure to the benefit of and be enforceable by MasterCard
directly against Subscriber. Paragraphs 4, 6 and 7 of the Additional Terms and
Conditions shall survive termination or expiration of the Agreement. To the
extent there is a conflict between these Additional Terms and Conditions and any
other provision of the Agreement, these Additional Terms and Conditions shall
control (solely with respect to the SpendingPulse Content).

Definitions

Data in this Report: The estimates contained in this report are based on
aggregate network activity of the MasterCard US payments network. The
MasterCard network processes over $500 billion dollars in retail sales activity in the
US each year. SpendingPulse estimates extract specific variables from the data that
are specific to MasterCard such as growth in dollar volumes due to MasterCard
corporate growth. Consequently, the data in this report cannot be taken as an
indication of the operational or financial performance of MasterCard. This filtered,
aggregate data is the basis upon which SpendingPulse creates the estimates in the
US Retail Sales reports and accompanying data sheets.

Seasonal Adjustment: Seasonally adjusted data accounts for variance in the data
due to factors such as seasonality and holiday and trading day differences but not
for price changes. The SpendingPulse seasonally adjusted data is generated by
applying an estimated seasonal adjustment factor to the non-seasonally adjusted
national monthly data. This seasonal factor is calculated using a methodology

similar to that used by Department of Commerce (US Census Bureau) to calculate its

own estimates of seasonal adjustment factors. National data is presented in both
seasonally adjusted and unadjusted form. All regional geographic views are not
seasonally adjusted.

Data Views in this Report: All data views in this report are based on a regular

calendar month (beginning on the first day of the month and ending on the last day

of the month). The only exception is the weekly retail sales graph (page 1). The
weekly comparative views are based on the 4-5-4 retail calendar (source: National
Retail federation) as follows:

November-06 November-07
Week S M T W T|F|S S M T W T F S Week
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Regional Definitions: The states included in the SpendingPulse geographic
regions are: Northeast: ME, NH, MA, VT, RI, CT, NY; Mid-Atlantic: PA, NJ, DE, MD,
VA, DC; Southeast: NC, SC, GA, FL, AL, TN; North Central: WV, OH, KY, IN, M|, IL,
WI; South Central: TX, OK,AR, LA, MS; Great Plains: ND, SD, NE, KS, MN, IA, MO;
Mountain: CO, UT, WY, ID, MT, AZ, NM, NV; Pacific: CA, OR, WA

Note that National Aggregate data contain a small amount of additional data that is
not included in the US continental states and regions. Regional data contains results
for all listed states although certain state-level detail is not presented.

Revisions: SpendingPulse occasionally makes adjustments to our statistical
estimation techniques and may restate historic data.

Disclaimer: SPENDINGPULSE REPORTS (INCLUDING THIS REPORT) AND
CONTENT OR PORTIONS THEREOF MAY NOT BE ACCESSED, DOWNLOADED,
COPIED, MODIFIED, DISTRIBUTED, USED OR PUBLISHED IN ANY FORM OR
MEDIA, EXCEPT AS AUTHORIZED BY MASTERCARD. SPENDING PULSE
REPORTS AND CONTENT ARE INTENDED SOLELY AS A RESEARCH TOOL FOR
INFORMATIONAL PURPOSES AND NOT AS INVESTMENT ADVICE OR
RECOMMENDATIONS FOR ANY PARTICULAR ACTION OR INVESTMENT AND
SHOULD NOT BE RELIED UPON, IN WHOLE OR IN PART, AS THE BASIS FOR
DECISION-MAKING OR INVESTMENT PURPOSES. SPENDINGPULSE REPORTS
AND CONTENT ARE NOT GUARANTEED AS TO ACCURACY AND ARE
PROVIDED ON AN "AS IS" BASIS TO AUTHORIZED USERS, WHO REVIEW AND
USE THIS INFORMATION AT THEIR OWN RISK.

Additional information: All the SpendingPulse is published by MasterCard
AdvisorsT™, LLC. Additional information is available at www.SpendingPulse.com or
email Spendingpulse_support@mastercard.com.

© 2007 MasterCard Advisors, LLC. All rights reserved.
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